
Check-In with Gen Z
How to avoid youthwashing with 

authentic next-gen marketing



VISION

MISSION

A WORLD OF BRANDS AND 
BUSINESSES THAT YOUNG 
PEOPLE ACTUALLY  WANT.

MAKE, AND KEEP, LEADING 
BRANDS AND BUSINESSES 
CULTURALLY  RELEVANT.



Making & Keeping Leading Brands Culturally Relevant



The Business of Hospitality





DIGITAL NATIVES Citizens 
of the World 

Resilient 
Navigators

Culture 
Makers

Value Hackers 

Who are they?



Festival Junkies

Fitness Communities

Nature Lovers 

House Party Hosts

Streaming Bingers & GamersClubbers

Casual Pub Drinkers

Food & Drink Discoverers

Cultural Explorers

Neighbourhood Locals

Brunch & Coffee Crowd

Digital Socialisers Travel Nomads

Activists & Changemakers 

How are they spending their free time?



“I’m not going (to………) unless it feels worth it.”



Give them a reason…
CREATE DESIRE 



Framework for youth-centric growth

PLAYGROUND 



SOCIAL & CULTURAL



PLAYGROUND

“There are 200 properties on booking… and that's where you chose? ”



PURPOSE
What is your distinct 
offering to young people? 

Mo Chara,
Dundalk

Ursa Minor,
Ballycastle



“Wellness is a lifestyle choice – it reflects who I am and what matters to me.”

PLAYGROUND



LIFESTYLE
Do you appreciate 
wellness as a lifestyle 
choice, not a trend? 

Burrenmore Nest
Coleraine

HYROX HOLIDAYS REBASE RECOVERY,
LONDON



“Tell me what we’re doing versus tell me where we’re going.”

PLAYGROUND



ACTIVITES 
Are you operating as an 
entertainment hub offering 
stacked experiences? 

Radisson Blue X CO-OP, 
Live arena, LONDON

NYX HOTELS,
BRINGING FUN TO  LOBBIES



PLAYGROUND

“I need to feel like this is designed for me and my friends.”



Youth MINDSET 
Do you provide a platform 
to listen to the ideas of 
your young employees? 

MOXY, Designing the 
experience around 

youth interests

CASK, CORK
STAFF AS CREATORS 



“I want to go somewhere that goes the extra mile – that’s real love.”

PLAYGROUND



GUEST LOVE
Do you provide your 
guests with ‘signature 
treats’ that give them the 
love they're after? 

NEWFORGE HOUSE,
EXCEPTIONAL SERVICE

@YOURPALCHARLOTTE,
“SPECIAL REQUESTS”



PLAYGROUND

“I’m trying to live life by my values — that means socialising too.”



RESPONSIBLE
Are you creating safe, 
welcoming, inclusive spaces?

Cobblestone Dublin, 
Sean NÓs for Palestine

Customer Safety 
Initiatives 



“I love places and spaces that don’t just trade off the locals, but actually contributes to local culture.”

PLAYGROUND



Ownership
Do the locals feel like they have 
a sense of ownership in their 
community hub? 

CLIFFS OF MOHER VISITOR 
CENTRE, Co. CLARE  

THE LINE,
 WASHINGTON DC



“This place works hard to keep my custom and I respect them for that.”

PLAYGROUND



UnDENIABLE 
Is your value undeniable? 
Are your rewards 
irresistible?

HYNES STONEYBATTER, 
DUBLIN,  IRISH ORDER 

DISCOUNT

ENNISMORE GROUP - 
DISLOYALTY PROGRAMME



PLAYGROUND

“What I really want is something different.”



NEW, NOVEL 
& NICHE 
Are you constantly 
evolving to bring the 
new, novel & niche?

Kindale Donkeys,
Beer & Cheese picnic

Finn Lough,
Bubble Domes

Trench farm,
Alpaca picnic



“I want to be the first to find something cool.”

PLAYGROUND



Discovery
Are you making considered 
choices that are optimised 
for youth ‘discovery’?

ATTENTION TO DETAIL
The Devonshire, LONDON

@sunkissedblonde.travels
Creator Economy

https://www.instagram.com/sunkissedblonde.travels?igsh=YTdudGpvdjN0OG94


Lifestyle

Activities

Youth 
Mindset

Guest Love

Responsible

Ownership

Undeniable

New Novel 
& Niche

Discovery

P L A Y G R O U N D
Purpose



“Don’t just sell [….] 
— design memorable experiences.”

CREATE DESIRE 



LET’S GET BUSY 
PLAYING!


